


• Communication Goals:
– Expose the extent of the problem of money in 

WV politics while promoting our solutions 
(disclosure and public financing legislation)

– Raise awareness around and promote our public 
financing system for judges while making the 
case for expanding public financing for 
legislative seats

– Mobilize folks to support and fight for reform not 
induce more cynicism

West Virginia’s money in politics problem



Strategic Communications



Solutions-Based Messaging



Judges should be above 
partisanship and politics

Status of Fair Courts Messaging
Receiving and seeking donations in 
judicial elections will lead to 
corruption, regardless of whether 
direct or indirect donation

Voters don’t know enough about 
judges to make an informed vote

Direct solicitation—as opposed to 
fundraising committees—is a clear 
form of corruption

Reforming judicial selection should 
be a bipartisan issue

Courts and judicial elections should 
be as transparent as possible

Qualification, not popular election, should 
be the criteria for judicial selection

A nonpartisan election system will produce 
a better judiciary

Public financing of judicial elections will help 
prevent politicization and corruption



Messaging Do’s and Don’ts 

Do Talk About: 
• Being proactive
• Solutions

• The need for safeguards
• The People having a voice
• “Crisis of representation”
• “Everyday voters” not 

represented in govt
• Money as a “barrier to entry”
• Bipartisanship/Putting the 

best people in office
• The “price we pay”

Don’t Talk About:
• The Problem by itself
• Being cynical/negative

• Government “corruption”
• People’s influence in govt
• Politicians being bought



• Running for elected office requires wealth or 
support from wealthy people and this acts as 
a barrier that prevents everyday people from
representing their communities

• As a result, politicians represent wealthy 
interests instead of the voices of everyday 
voters

• To restore a more representative government 
we need [solution/public 
financing/disclosure…]

Crisis of Representation



Price We Pay Framework

The formula: When [moneyed special interest]
makes large political contributions/lobbies the 
legislature (be specific where possible), we all pay 
the price with [negative personal 
outcome/consequence/cost].



Connecting Money in Politics to Other Issues

• When big drug 
companies write 
health care 
legislation, we all pay 
the price with higher 
prescription drug 
costs, often as 
much as 80% higher 
than anywhere else 
in the world.



Connecting Money in Politics to Other Issues

• When coal barons 
stop new carbon 
emission regulations, 
West Virginians pay 
the price with 
increased asthma 
attacks, higher 
medical bills, and 
unclean air.



Connecting Money in Politics to Other Issues

• When private 
prisons support 
longer sentences for 
drug offenses and 
oppose more money 
for addiction 
treatment centers, 
West Virginians pay 
the price with more 
kids in jail than in 
school.



Price We Pay

• When corporations 
and wealthy 
billionaires can hide 
the money they give 
to politicians we pay 
the price with a 
government that has 
put voters second to 
donors.

• When a few wealthy 
billionaires can 
spend unlimited 
money in our 
elections we pay the 
price with politicians 
who no longer listen 
to the voices of 
voters.



Winning Message for Disclosure



Disclosure – right to know

• Everyone has a “right to know”

• Voters have a right to know who is 
influencing our elections and government.

• Political candidates have a right to know the 
special interests attacking them.

• Candidates have to publicly stand behind their 
actions, why shouldn’t outside groups and their 
donors?



Disclosure – It’s Bipartisan







• Transparency is the American way. The 
Founders bravely signed their name for 
everybody to see on the Declaration of 
Independence. 

• Transparency keeps government 
responsive to the public, not afraid of 
secret money groups

It’s a no-brainer



It’s been done before – in conservative states



Talking Disclosure With Legislators

Accountability for everyone



• And for the Sake of the Kids

Disclosure – Opposition

Never A
gain

Never A
gain



1. It doesn’t address the biggest problem
2. Anonymous contributions is just 

anonymous free speech
3. Disclosure violates privacy

Disclosure – Pushback



Public financing

• What happened last time – judicial public 
financing?
– Strategies
– Messaging that worked and didn’t
– The opposition’s message
– Concerns for legislative public financing fight



• A “safeguard” for democracy

Public financing as a safeguard



• Public financing levels the playing field

• Public financing puts the voices of 
everyday voters first

Public financing as an equalizer



• We’ve have proof! Look at already seen 
what it’s done to our judicial elections

• West Virginians have already decided that 
justice shouldn’t be decided by the highest 
bidder. The public should trust the rest of 
the government shouldn’t either.

Public financing – to legislators
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• Judges will be impartial anyway, regardless of campaign donations.

• There will be corruption no matter what method of judicial selection 

we use. 

• Voters must have a say. It is most democratic/constitutional to elect 

judges. 

• Money = speech. We must protect the First Amendment.

• Appointment is more political than election. Governors or 

commissions will appoint judges who think like them.

• “judicial activism”

Problematic Opposition Frames

1. How do we know this will 
work?

2. Won’t this help elect 
fringe candidates/ 
candidates I don’t like?

3. We shouldn’t spend our 
tax dollars on this when 
we have ____ to deal 
with?

4. Can we afford to do this? 



Public Financing Push Back – Role Play

1. How do we know this will work?
2. Won’t this help elect fringe candidates/ 

candidates I don’t like?
3. We shouldn’t spend our tax dollars on 

this when we have ____ to deal with?
4. Can we afford to do this? 



How reporters are talking about MIP issues



Using Opinion Media Effectively 

• Editorials: Legitimize 
your issue

• Op-eds & LTEs: Allow 
you to show your 
breadth of support
– A simple ask for allies 

to get involved without 
too heavy of a lift



• 150-200 words
• Connecting this to your issue & MIP 

solution
• Utilize the “price we pay” framework

Practice: Letter-to-the-Editor

The formula: When [moneyed special interest]
makes large political contributions/lobbies the 
legislature (be specific where possible), we all pay 
the price with [negative personal 
outcome/consequence/cost].



Showcase Your 
Expertise

Connect With Top 
Experts and Activists

Engage Journalists 
and Shape Their 

Coverage

Twitter



Make a Good First Impression



Make a Good First Impression

Perfect: 
Your Twitter 

Handle,
Twitter Bio,

Avatar, 
and Cover Photo



Twitter: Make a Good First Impression



Using social media to grab attention

• #WV
• #WVpol
• #WVleg
• #GetMoneyOut
• #FightBigMoney
• #darkmoney
• #FairCourts

• @WVlegislature
• Twitter Handles of 

supportive senators & 
delegates 



Using social media to promote your message



How to Build Your Twitter InfluenceEngaging Reporters



How to Build Your Twitter InfluenceEngaging Reporters



Questions?


